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Target Customers for AION Global Services Corporation 

1. Agency Division 

• Demographics: 

o Age: 25-55 

o Profession: Entrepreneurs, small business owners, digital marketers, agency 
professionals, and tech-savvy individuals. 

o Tech Literacy: Moderate to advanced. 

• Industries: 

o Digital marketing agencies. 

o Freelancers and consultants. 

o Startups and small-to-medium-sized enterprises (SMEs). 

o Hospitality (restaurants leveraging tools like Restaurant Menu Plus). 

o Professional services (lawyers, accountants, real estate agents using tools like 
Cloud Card Plus). 

• Needs: 

o Streamlining operations. 

o Enhancing client engagement. 

o Managing digital presence effectively. 

o AI-powered assistance for productivity. 

2. AION Academy 

• Demographics: 

o Age: 18-40. 

o Education Level: High school graduates, college students, entry- to mid-level 
professionals. 

o Global learners seeking accessible, affordable, and quality education. 

• Industries: 

o HR professionals. 

o Management and business development. 

o Students and job seekers aiming to build professional skills. 

o Corporate training for industries like IT, healthcare, and administration. 
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• Needs: 

o Acquiring globally recognized certifications. 

o Upskilling for better career opportunities. 

o Flexible and affordable learning options. 

Summary 

AION Global Services Corporation primarily targets professionals and businesses looking for 
innovative digital tools and accessible educational opportunities. The Agency Division caters to 
industries requiring operational efficiency and digital innovation, while AION Academy serves 
learners globally, focusing on skill development and career advancement. 
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The target market for AION Global Services Corporation and its divisions can be segmented based 
on demographics, geographics, psychographics, and behavioral factors as follows: 

 

1. Agency Division 

Products: 

• Cloud Link Plus 

• Cloud Card Plus 

• Co-Worker Plus 

• Restaurant Menu Plus 

Segment Breakdown: 

1. Demographics: 

o Age: 25–55. 

o Occupation: Entrepreneurs, digital marketers, small business owners, freelancers, 
restaurant owners. 

o Income: Middle to high-income professionals who can invest in tech tools. 

2. Geographics: 

o Urban areas with high business density. 

o Countries with a growing digital economy and technological adoption. 

o Industries with rapid digital transformation trends (e.g., hospitality, marketing, and 
tech). 

3. Psychographics: 

o Tech-savvy individuals or businesses open to digital solutions. 

o Professionals prioritizing efficiency, growth, and customer engagement. 

o Value innovation and scalability. 

4. Behavioral: 

o Early adopters of technology. 

o Businesses seeking automation and time-saving tools. 

o Frequent use of digital tools for professional networking and customer interactions.  

 

2. AION Academy 
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Segment Breakdown: 

1. Demographics: 

o Age: 18–40. 

o Education: High school graduates, college students, professionals. 

o Income: Lower to middle-income groups seeking affordable education. 

2. Geographics: 

o Global learners, especially in developing countries with limited access to quality 
education. 

o Areas with a demand for professional upskilling and certification. 

3. Psychographics: 

o Individuals motivated by self-improvement and career advancement. 

o Learners seeking flexibility and affordability in education. 

o Value globally recognized certifications. 

4. Behavioral: 

o Online learners accustomed to digital platforms. 

o Professionals actively pursuing career growth. 

o Students preparing for job market entry. 

 

3. Community Cloud+ (Future Focused Segment) 

Segment Breakdown: 

1. Demographics: 

o Age: 25–50. 

o Occupation: Professionals, founders, niche community members. 

o Income: Middle to high income. 

2. Geographics: 

o Global, but focused on urban areas with networking-driven industries. 

3. Psychographics: 

o Professionals seeking meaningful and long-lasting connections. 

o Value community building for professional or personal growth. 
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4. Behavioral: 

o Actively engage in networking and community events. 

o Participate in digital platforms for collaboration and learning. 

 

Conclusion: 

The target market segmentation is tailored to each division’s offerings, focusing on specific 
industries, regions, and consumer needs. This approach enables precise marketing strategies and 
maximizes customer engagement and value delivery. 

 


